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Hi Jonathan 
 
 
A very thought provoking post, thank you for sharing. 
 
 
I completely agree with your view, Abi faces an ethical predicament that highlights the 

importance of upholding ethical standards in research and statistical analysis. As you 

have mentioned the BCS Code of Conduct (BCS, 2022) is applicable, in addition the 

ACM Code of Ethics (ACM, 2018) and the ASA guidelines (ASA, 2022) can also be 

applied.  

 

I also agree with your point that Abi's report should be impartial, transparent, and follow 

a clear methodology to produce valid and reliable results. Abi should not manipulate 

data or misrepresent information to support a favourable report for the manufacturer 

as this would violate the BCS Code of Conduct (BCS, 2022) as well as the ASA 

guidelines (ASA, 2022). In addition, Bott (2014) emphasizes that professionals in 

information technology, including statistical programmers, have a responsibility to 

consider the potential impact of their work on society and to act in the best interest of 

the public. 

 
Furthermore, the Consumer Protection Act (GOV.UK, 2022) can also be applied in this 

scenario if the manufacturer claims that the cereal (Whizzz) is nutritious, but found to 

be untrue by the research performed by Abi. According to GOV.UK (2022) this would 

be categorised as advertising “false or deceptive messages” and as a result the 

manufacturer could be in violation of the Consumer Protection Act. 
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